MARKET SEGMENTATION / MARKETING MIX
Group Challenge

[image: image1.wmf]OBJECTIVE:  To enable students to analyze the characteristics of a market and make decisions                             about the appropriate marketing mix for a product.

PROJECT DESCRIPTION

Each group will be assigned specific group of people and asked to create a gum that would appeal to that particular target market.

Create a Poster that outlines the following: 

CUSTOMER PROFILES: These are general customer profiles. You need to create specific profiles for your Primary target market. 

1) Demographic- (at least 3 descriptors)

2) Psychographic- (at least 2 descriptors)

3) Geographic- (at least 1 descriptor)

4) Benefit/Behavioral- (at least 2 descriptors)
MARKETING MIX DECISIONS: (Give REASONS for your decisions!)

A. PRODUCT   
1) What type of gum?  
2) What is the name of your gum going to be. 

3) Create a logo for your gum. 

4) Create a slogan for your gum. 

5) Create a Feature Benefit Chart for your gum. 
6) Why is this a great idea for your target market?!?

B. PLACE
1) What type stores, etc. will sell this gum?

C. PRICE
2) How much will the selling price be? _____________    
3) Explain how you arrived at this price?? Why?

D. PROMOTION: 
1) How will you promote your new gum? What will be your main message about the gum? 
2) What media will you use to advertise the gum?

1) KIDS (up to 8 years old) 

Watches Nickelodeon, Mickey Mouse Clubhouse, Special OSO, Dora, Disney and Pixar Movies.



Enjoys playing with friends, pizza, spend-the-night parties



Reads comic books, Harry Potter, Babysitters Club, Twilight Series
     
2) TEENAGERS (9-20) - (part of Generation Y)



Middle and high school



Active in recreational sports



Watches Vampire Diaries, Pretty Little Liars


Enjoys music, dancing, shopping, and spending time with friends.


3) YOUNG ADULTS (21 to 33) - (part of Generation Y)



College / Career



Works out 3 times a week

Active in Social Media: Twitter, Instagram, Vine

Watches Reality Shows, i.e. Bachelorette, Bachelor, The Voice, Real Housewives


Enjoys music, sporting events, reading, and going out on the weekend


4) GENERATION X (30 to 47)



Married with kids


High School and College graduate



Enjoy Facebook and Instagram


Watches: Scandal, Dallas, HGTV, VH1, Reality Shows


Enjoys music, reading, board games, social events, traveling

5) BABY BOOMERS (48 to 64)



College graduates, over-achievers


Married with 2 kids or more


Walks / exercises regularly



Eats out 3 times a week, members of the country club, loves to travel



Watches Mad Men, Judge Judy, Judge Mathis, Dateline, News

6) SENIOR ADULTS (65+)



Some college



Enjoys traveling, playing golf, and reading



Married with grandchildren

Watches the news, 60 Minutes, 20/20



Walks occasionally


Loves reading the paper and cutting coupons



Production Assignments: 

Design the wrapper/box: Take an empty gum container to complete this task.   Be sure to include:

Gum name / logo

Slogan

Colors that appeal to your Target Market

Ingredients /Nutrition information

Flavor

Number of pieces

  

Create a commercial:  Ask any advertising professional and she will tell you--creating the perfect commercial is hard work. Between balancing creative desires, recommendations from the research department and the preferences of a company, coming up with a good commercial can be quite a challenge.  
Part 1: Make a list of the important features of the item you are trying to advertise. Remember that people do not buy pens; people buy a way to write letters or take notes. Try to think of why people would want to buy your product.

Part 2: Identify what features make your product unique. In order to successfully sell a product, you must tell potential customers why it is different from the competition. For instance, if your pen writes longer than any other brand or costs much less, those are unique selling points.

Part 3: Write a script for the commercial. This script should display the unique selling point you chose in your brainstorming session. Not all commercials are funny, but humor resonates well with audiences when it is relevant and tasteful.

Part 4: Gather some friends and a camera and shoot your commercial. Make sure the product is clearly in focus, the shot looks good and you do not overdo it with pans and zooms. Simplicity will work best if you have limited experience and resources.

Part 5: Edit the commercial using desktop editing software. Most commercials are either 15 or 30 seconds long, but yours should be the length established by your project requirements.

Part 6: Show the commercial to friends and family before presenting it to your class. This will give you an opportunity to troubleshoot problems and check it for clarity.

Rubric
	Requirements
	Possible Pts
	Pts Earned

	Customer Profile

· Demographics

· Psychographics

· Geographics

· Behavioral
	10

10

5

10


	

	Marketing Mix
	
	

	Product

· Features

· Name

· Logo

· Slogan

· Packaging 
	5

1

5

1

20


	

	Price

· Selling Price

· Explain


	5

5


	

	Place

· Types of Stores
	3
	

	Promotion

· Messages

· Media

· Commercial
	10

10

40
	

	Overall Poster Design
	10
	

	Total
	150
	


