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The fashion apparel industry contributes more than $20 billion in annual sales to our economy and employs over 1 million people.  Read the statements about the impact of the fashion apparel industry on our economy. Identify the division it describes and place the appropriate letter in the space provided.

A
Accessories 
M
Menswear

C
Children’s/Infants’ Apparel 
W
Womenswear
	Answer
	

	
	Accounts for more than 60% of all apparel sales.

	
	Apparel for girls ages 3 through 13 and boys ages 3 through 16.

	
	Articles added to complete or enhance outfits.

	
	Becoming increasingly important to the economy.

	
	Changes slowly but interest and demand continues to grow.

	
	Employs hundreds of thousands of people in small family-owned businesses to large multi-million dollar corporations.

	
	Important in poor economic times to extend a customer’s wardrobe.

	
	Includes all apparel worn by females aged 14 and over.

	
	Includes sportswear as fastest growing segment.

	
	Produces billions of dollars worth of merchandise every year in plants throughout the world.

	
	Viewed as impulse items that bring additional revenues to companies.
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	W
	Accounts for more than 60% of all apparel sales.

	C
	Apparel for girls ages 3 through 13 and boys ages 3 through 16.

	A
	Articles added to complete or enhance outfits.

	C
	Becoming increasingly important to the economy.

	M
	Changes slowly but interest and demand continues to grow.

	W
	Employs hundreds of thousands of people in small family-owned businesses to large multi-million dollar corporations.

	A
	Important in poor economic times to extend a customer’s wardrobe.

	W
	Includes all apparel worn by females aged 14 and over.

	M
	Includes sportswear as fastest growing segment.

	M
	Produces billions of dollars worth of merchandise every year in plants throughout the world.

	A
	Viewed as impulse items that bring additional revenues to companies.


Intro to Fashion Marketing

